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Aims & method

* Business barometer survey of members

* The aims of the barometer are to:

o Understand how different sectors of the membership
are performing

o Determine the level of business being generated by our
membership

o Inform lobbying and PR activity

o Allow UKinbound to react to industry developments
more quickly, by gathering feedback on current issues
impacting the tourism industry

* Online survey sent out to members during
March 2017

* 64 completed questionnaires — 1 7% of
members

* Many thanks for taking part!
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Varied mix of sectors took part

Destination

Accom. 6%

5% Sample broadly reflective of

membership breakdown.

Tour
Operator

25%

Attraction

38%

QI. Which membership category do you fall into? Base: 64
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Bookings / visitor numbers in Jan & Feb |17 higher for

81% of members compared to 2016

For those who selected higher, on average,
bookings / visitor numbers increased by

22% \:

6%
— 3%
Lower About the same Higher

I

For those who selected lower, on average,
bookings / visitor numbers decreased by

1% you
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74‘\‘ UKINBOUND Q2. Compared with January and February in 2016 were your bookings / visitor numbers Bﬁ“

for the same period in 2017: higher, about the same or lower? Base: 64


http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwj3lZvOoJPOAhVL0xoKHSdXCoEQjRwIBw&url=http://speakandgetbooked.com/moregigs/&bvm=bv.128153897,d.ZGg&psig=AFQjCNG68xjVVscWceV6mkzi3ChBQC-yFQ&ust=1469695348038241

Why did your bookings / visitor numbers increase?

“Chinese New year fell in January 2017. Low

exchange rate for GBP”
Tour Operator

“Growth in the Chinese travel

market”
Service Provider

“Renewed confidence and better
appetite from overseas market for
travel in general”
Destination

ence in travel
rror attacks in
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4 Q2. Why did your bookings / visitor numbers increase? Base: 64 -
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“Weak pound plus more confid

compared to early 2016 dfter te .
Paris/Brussels” Attraction
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“Big increase in domestic market!
Some overseas markets also

showing signs of growth”

Attraction




Why did your bookings / visitor numbers decrease?

“We lost a major client”
Tour Operator

“Competitive market”
Tour Operator

\

“Decision making process taking longer ”
Tour Operator
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Q2. Why did your bookings / visitor numbers decrease! Base: 64



Revenue yield in Jan & Feb 17 increased for over half

of members compared to 2016

For those who selected higher, on average,

revenue yield increased by
23% \

Lower About the same Higher

?

For those who selected lower, on average,
revenue Yyield decreased by

2%

Q3. Compared with January and February in 2016, was your revenue yield for the same
period in 2017: higher, about the same or lower? Base: 64
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China continues to rise as the main growth market

e==s China

15%

13%

whilst USA takes a slight dip

24%  25%

21%

18% 18%

16% 16%

13% 14%

March May July Sept Nov Jan March
2016 2016 2016 2016 2016 2017 2017
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Q4. Please select the main market that you are currently experiencing growth in. Base: 64

11%

currently not
experiencing
growth from
any overseas
markets




France remains the main declining market

52%
currently not

March May July Sept Nov Jan March e
2016 2016 2016 2016 2016 2017 2017 decline from any

overseas markets
1 | | | | | | ]

20%

Q5. Please select the main market that you are currently experiencing decline in. Base: 64




Confidence levels carry on increasing regarding

bookings / visitor revenues over next |2 months

82% 86%

Confidence
highest amongst
Tour Operators

(100%)

March May July Sept Nov Jan March
2016 2016 2016 2016 2016 2017 2017
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}>’I‘<§ UKINBO UND Q6. Looking ahead to the next |12 months, how confident are you feeling
4 about bookings / visitor revenues? Base: 64
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For more information on se to
and the government’s industrial strateg
please click here

Q7. To what extent should there be a sector deal for tourism? Base: 64



https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/586626/building-our-industrial-strategy-green-paper.pdf

Flexible, cost effective visa/immigration system a key priority

A flexible & cost effective 36%
visa / immigration system °

Incentives & funding to
develop new & innovative 23%
tourism product

Jobs & skills (i.e. attracting

more people to workin the 19%
industry)

Improving the UK’s 13%
transport infrastructure °

Taxation 6%

Deregulation K}
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Q8. Please rank the following priorities that you think the inbound tourism industry
should negotiate with the Government for the sector deal Base: 64
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