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Aims & method 

• Business barometer survey of members 
 

• The aims of the barometer are to: 
 

o Understand how different sectors of the membership 

are performing 

o Determine the level of business being generated by our 

membership 

o Inform lobbying and PR activity 

o Allow UKinbound to react to industry developments 

more quickly, by gathering feedback on current issues 

impacting the tourism industry 
 

• Online survey sent out to members during 

January 2017 
 

• 72 completed questionnaires – 22% of 

members 
 

• Many thanks for taking part!  
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Varied mix of sectors took part 

Q1. Which membership category do you fall into?  Base: 72   

Sample broadly reflective of 

membership breakdown. 





10% 26%

64%

Lower About the same Higher

Bookings / visitor numbers in Nov & Dec 16 are higher for 

nearly two-thirds of members compared to 2015 

Q2. Compared with November and December in 2015 were your bookings / visitor 

numbers for the same period in 2016: higher, about the same or lower?  Base: 72 

For those who selected higher, on average,  

bookings / visitor numbers increased by  

21%  

For those who selected lower, on average,  

bookings / visitor numbers decreased by  

14%  
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“We are just starting business and more clients 

coming to find us in China market” 
Tour Operator 

Why did your bookings / visitor numbers increase? 

Q2. Why did your bookings / visitor numbers increase? Base: 72 

“We believe partly weak £ also 

halo still from Shakespeare's 

400th” 

Destination 

 

 “Social media advertising, on site 

installation / promotion, word of 

mouth since re-launch” 

 Attraction 

 

“Low value of pound is 

making the UK a more 

attractive destination for 

overseas visitors” 
Service Provider 



“Main drop was in November - no Rugby 

World Cup this year and US elections both 

having an effect” 

 Attraction 

Why did your bookings / visitor numbers decrease? 

Q2. Why did your bookings / visitor numbers decrease? Base: 72  

“No round tours, lower 

number of London 

bookings” 

 Tour Operator 

“Groups travelling to London were down same period  

particularly for November, we benefited heavily from the 

 RWC previous year with extended programmes into November 15”  
Tour Operator 

“Price competition” 
Tour Operator 
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33%
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Revenue yield in Nov & Dec 16 increased for over half 

 of members compared to 2015 

Q3. Compared with November and December in 2015, was your revenue yield for the 

same period in 2016: higher, about the same or lower?  Base: 72 

For those who selected higher, on average,  

revenue yield increased by  

22%  
 

For those who selected lower, on average,  

revenue yield decreased by  

22% 



China main growth market following notable boost 

Q4. Please select the main market that you are currently experiencing growth in. Base: 72  
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Although recovering, France still main declining market  

Q5. Please select the main market that you are currently experiencing decline in. Base: 72  

56%  
currently not 

experiencing 

decline from any 

overseas markets 



Confidence highest amongst Accom. and Service Providers 

regarding bookings / visitor revenues over next 12 months  

Q6. Looking ahead to the next 12 months, how confident are you feeling 

about bookings / visitor revenues? Base: 72 
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Overall

Confident Neither confident nor unconfident Unconfident

Please note that the 

destination and 

accom. providers 

sample sizes were 

small 



Confidence levels continue to increase regarding  

bookings / visitor revenues over next 12 months  

Q6. Looking ahead to the next 12 months, how confident are you feeling 

about bookings / visitor revenues? Base: 72 

55%
61%

53%
42%

67%
74%

82%

Jan       

2016

March 

2016

May 

2016

July 

2016

Sept 

2016

Nov 

2016

Jan 

2017



‘Cultural experiences’ to be key growth area for inbound visits 

Q7. Which of the following do you anticipate will see the highest 

increase in demand from inbound tourists in 2017? Base: 72 

3%

28%

33%

36%

Spa and well-being

Luxury goods and retail

Immersive / interactive 
experiences

Cultural experiences 



Members see a variety of challenges affecting their business in 2017 

Q8. What do you anticipate will be the key challenges for your business in 2017? Base: 72 

28%

26%
25%

21%

Uncertainty about 

UK’s future 

relationship with EU

Attracting visitors / 

customers from new 

markets

Currency 

fluctuations

Improving product(s) 

and offer for visitors / 

customers



 

Contact ... 
 

Richard Bryan or Tom Ratcliffe 
 

richard.bryan@qaresearch.co.uk 
 

tom.ratcliffe@qaresearch.co.uk 

 

01904 632039 
 

www.qaresearch.co.uk 

 

 

 
 


