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About this data

This quarterly update presents the latest quarterly International Passenger Survey (IPS) released by the Office for
National Statistics (ONS).

The next Quarterly Release (April — June 2019) is scheduled for October 2019. This will provide data on visits by
markets and UK region visited up to Q2 2019. The Annual Release for 2019, which will contain some revisions to the
quarterly data, will be in the Spring of 2020.

When available the Inbound research & insights section of the VisitBritain website will contain much more detail
including on visits to UK regions.

The data is based on interviews with a sample of departing visitors. The number interviewed varies but is typically
around 3,000 per month. Please note that sample sizes at the quarterly level for some markets can be low and results
should be treated with caution, especially for spending.

« All percentage changes in spend are nominal. All data is sourced from the International Passenger Survey by the
Office for National Statistics.

« All figures quoted are not “seasonally adjusted”.
*  Numbers in some tables / charts may not sum due to rounding.

Refer to the ONS website for more on IPS methodology and UK outbound travel

Make sure you get all the latest figures and reports by signing-up for VisitBritain's e-newsletter



https://www.visitbritain.org/inbound-research-insights
http://www.ons.gov.uk/ons/taxonomy/index.html?nscl=Tourism
http://www.visitbritain.org/sign-visitbritain-e-news
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Global context

These slides put the UK’s performance in the context of global tourism
trends, the economic outlook and the exchange rate.
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Global view

According to UNWTO, there were 1.4 billion international overnight tourism arrivals
during 2018, up 5.6% on 2017.

Visits to Europe overall were up 6.1% and to the EU up 4.9%. Within Europe, there
was variation with Northern Europe (which includes the UK) up 1%, Western
Europe and Eastern Europe both up 6% and Southern Europe up 8%. Globally, the
highest growth in visits to 2018 has been in Africa, where arrivals were up 7.0%,
followed by Asia Pacific with 6.5%. Visits to the Americas were up by the weakest
rate, 3.1%.

In 2019, UNWTO forecasts that international tourist arrivals will increase globally
by 3-4% and also by 3-4% in Europe.

2017 (millions) 2018 (millions) AU o AR QL A
World 1,329 1,403 5.6% 4.4%
Europe 674 713 6.1% 3.8%
Asia Pacific 323 345 6.5% 5.8%
Americas 211 217 3.1% 2.7%
Africa 63 67 7.0% 3.6%
Middle East 58 60 3.8% 8.2%
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Economic outlook
« Eurozone: there have been mixed signals

recently. Growth in Q1 was up from the sluggish Australia 28% 17% 2.6%
performance in the second half of 2018, although Canada 1.9% 12%  1.4%
indications are that Q2 was slower. However, France 17% 14% 15%
unemployment continues to ease down and Germany Ly | O | e
wages are growing at their fastest pace in a :Zl'j”d 233" ;"gz" (z)j:f
5 0 n 0 o 0
deca_de' : : Netherlands ~ 2.5% 1.5%  1.5%
« USA: The economy continued t_o perform well in boland S e —
Q1 and the labour market remains strong. The Spain 265 | 2000 | 207
Federal Reserve cut interest rates in July in a bid Sweden 55%  18%  1.9%
to maintain growth. However, growth is forecast Switzerland  2.6% 1.2%  1.7%
to ease throughout the year and into 2020. The UK 14% 13% 15%
trade war remains a risk. USA 29% 26% 1.8%
 China: the GDP grovvth target continues to soften - T T
and the trade war is a source of downwards p— T R —
pressure, but the outlook is still for growth of India Tl Ry p——
around 6%. Russia 220 1.0% 1.8%

« The oil price has been relatively stable recently,
World 3.0% 2.7% 2.9%

standing at around $65 at time of writing.

Source: Oxford Economics (IMF for World GDP growth) 6



Exchange rate

Value of US dollar and Euro against pound.

* The pound has fallen recently Monthly averages to July 2019.

and reached €1.09 and $1.21 by
early August, down from a high

of €1.18 and $1.33 earlier in the BLOO Y —Euro  ===US dollar
year. c0.90 .
« Against the US dollar, the pound '
was down 5% year on year in £0.80 -
July and is at its lowest level '
since early 2017. Against the £0.70 -
euro, it was down 1% year on '
year and is at its lowest level .60
since late 2017. '
« Looking at Q1 2019, the pound £0.50
averaged €1.15 and $1.30, up
1% year on year against the £0.40 |
euro but down 6% against the 5 88 S 24938 3 8 8395 82
dollar. 2 33 3333332132323 3

Source: Bank of England 7
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Visits and value trends by
journey purpose, region
visited and transport mode

The next series of charts track progress in visits to the UK for different
journey purposes, to different regions of the UK and using different
modes of transport to get to the UK.



@y VisitBritain’

Inbound volume

* In Q1 2019, arrivals were up 1% compared to the same period in 2018. At 8.0 million visits, this is

the second highest Q1 on record.

« The latest provisional data for March, our latest monthly results, show visits are down 2%.

« Looking at 12 month period to March 2019, visits are down 2%.

Inbound visits (000s), rolling year ending

45,000

35,000
30,000 Q12019
25,000
20,000 Latest full year (2018)
15,000 Latest monthly*
10,000 (March 2019)

5,000 Rolling 12 months*

0 (April 2018 — March 2019)

|||||
o o e e

Source: International Passenger Survey
*20109 figures are provisional and will be revised with the next quarterly and annual releases

7,957

37,905

2,940

37,979

1%



Inbound value

« 2018 finished with spending levels down 7% on the previous 2017 record.
* Q1 2019 spending decreased 5% in nominal terms to £4.3bn.
« Looking at the rolling 12 months, spend is down 8% on April 2017 — March 2018 spending levels.

+ Since the EU referendum the value of GBP has fallen significantly meaning that the UK is now
much more affordable for many visitors.

Inbound spend (Em), rolling year ending

£26,000
£24,000 Q1 2019* £4,262 -5%
£22,000
£20,000
Latest full year (2018) £22,897 -1%
£18,000
£16,000 Latest monthly* £1 650 ‘-S‘V
£14,000 (March 2019) ! °
£12,000 Rolling 12 ths*
olling 12 months 20
£10,000 (April 2019 — March 2019) £22,690 8%
£8,000
8888583886833 4933939593
T T 8T T B 8 8 & 8B 8B 8B 8 8B 8 8B 8 8 8 8 8 &®
=S >>>>>>>>>>>>>>>3>3>3>53>3
Source: International Passenger Survey 10

*20109 figures are provisional and will be revised with the next quarterly and annual releases; **Adjusted for inflation based on June 2019 price level
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Journey Purpose trends

% change in visits 2018 v 2017

Holiday visits and spend in Q1 2019 were both up on Q1 2018. Visits were up ‘ ‘ ‘ ‘

9% to 2.7 million, the second highest figure recorded for the first quarter of any

year. Spend rose 12% to £1.8 billion, a new Q1 record for holiday spend.

-2% -4% -2% -16%

Journeys to visit friends or relatives (VFR) fell by 3% to 2.5 million whilst spend % change in spend 2018 v 2017
fell by 18%, from the record Q1 2018, to £1.1 billion.

to £1.1 billion.

Visits for miscellaneous purposes (including study) fell by 6% to 543,000 with 3% 15%
spending down 10% to £334 million.

Business visits fell 1% to 2.1 million. Spending fell 11% from Q1 2019’s record ‘

¥

Inbound visits by journey purpose (000s),

rolling year ending Latest full year Rolling 12 months
(2018) (Apr 19 — Mar 18%)

18000
16000 - -
Visits Spend Visits Spend
14000 (000s) (£ mill) (000s) (£ mill)
12000
10000 v//_ Holiday 15,119 £10,352 15,345 £10,548
8000 \/—/\_
6000 Business 8,448 £4,512 8,426 £4,380
4000
2l 11,763 £5,665 11,671 £5.435
0888‘3::‘&&2233&&88:2&%83
SRIIIILIRRIIIRIRRIRLIRKRELIRSA 2576 £2316 2538 £1183
I M A M A M A M A M A M M 4 M A4 M 4 M - ] y ] ]
oo o0oo0oo0oo0o
Source: International Passenger Survey 11

*2019 figures are provisional and will be revised with the next quarterly and annual releases
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Transport mode

% change in visits 2018 v 2017
Travel via air dipped 3% in 2018, with decreases across the first 3 quarters.

Q1 2019 saw a 1% increase on those travelling by air whilst spend saw a 5% ‘ ‘ ‘
decrease.
. -130, _70, _F0,
Visits to the UK via tunnel fell 7% in 2018 whilst spend rose 1%. The decline 3% [ 5%
in visits is linked to a decline in visits from France in 2018. Q1 2019 saw
visits increase 1% and spend decrease 16% for those travelling by tunnel. % change in spend 2018 v 2017
Visits to the UK departing via the sea fell 5% in 2018. Spending was up 2%, ‘ ‘
with a strong Q2 and Q4. Q1 2019 has been strong for both visits and spend
for those travelling by sea. -8% 1%
i Tunnel
Inbound visits by mode of transport (000s), -
rolling year ending
35,000
30.000 Latest full year Rolling 12 months
‘ (2018) (Apr 19 — Mar 18%)
25,000 _ _
Visits Spend Visits Spend
20,000 (000s) (£ mill) (000s) (£ mill)
15,000
29,057 £19,686 29,097 £19,470
10,000
5,000 e ———————————— 4,806 £1,530 4,937 £1,593
0
S 2999323332288 2855333
S S8 8IS &K RIS &R 4,042 £1,680 3,944 £1,627
— [92] — ™ — ™ — ™ — ™ — ™ — [92] — [92] —
(o2 << Jie e i el e e e e ke NN e Mo BN o4
Source: International Passenger Survey 12

*2019 figures are provisional and will be revised with the next quarterly and annual releases



@y VisitBritain’

Area visited

Rolling 12 months Visits Spend
(Apr 18 —Mar 19) | (000s) (£ mill)

Almost all regions of the UK experienced negative

growth in visits in the 12 month period to March 2019, Total UK 37,979 -2% £22,690 -8%
with growth only from East Midlands (up 5%). The Scotland 3,314 3% £2.063 15%
biggest declines can be seen in the North East
(-17%) and Wales (-11%). Wales 934 -11% £390 2%
There was positive growth for spend in Wales (2%), London 19,280 -1% £12,470 7%
North East (5%), Yorkshire (2%) and East - ¢ Enaland 15 840 2% £7 301 20t
Midlands (22%) in the rolling 12 months to March 2l O S ’ = : o
2019. North East 465 -17% £270 5%
. . . North West 3,016 -6% £1,340 -14%
Inbound visits by area visited, rolling 12 months ’ ’
(000s) Yorkshire 1,366 £581 2%
mQ22018 mQ32018 mQ42018 =Q12019P West Midlands 2,206 -3% £770 -13%
20,000 East Midlands 1,310 5% £528 22%
18,000 East of England 2913 4% £703 1%
16,000
14.000 South West 2,427 -4% £1,129 -71%
12,000 South East 4,921 -7% £1,970 -10%
10,000
8,000
6,000
4,000 .
= i "
. — _— e B = B
Scotland Wales London Rest of North East North West  Yorkshire West East East of South West  South East
England Midlands Midlands England

Source: International Passenger Survey 13
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Visits and value trends by
source market

The next series of charts track progress in visits to the UK from different
countries around the world.
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Latest quarterly data: selected markets

« Australia: it was a weak Q1 for Australia with visits
seeing a decline of 22%.

» Braazil: visits increased 6% in Q1 2019, setting a
new Q1 record of 79,000.

 China: visits reached 69,000, a new record.

 France: visits were down 9%, the second
consecutive year of decline in Q1 from France.

« Germany: visits were up 9% on Q1 2018, though
not to a new record.

* GCC: visits were up 9% to a new record of 177,000.

* India: visits were up 25% reaching 90,000 visits, the
second highest Q1 on record for India.

« |taly: visits were down 18% on the Q1 2018 record.

* Romania: a new record was set in Q1 2019 with
visits up 33% to 294,000.

* Spain: visits were up 3% to 609,000 visits (second
highest Q1 on record).

« USA: visits were up 1% to 653,000 whilst spend fell
9% on the Q1 2018 record.

Source: International Passenger Survey
*Base size below 100
*GCC includes Bahrain, Kuwait, Oman, Qatar, Saudi Arabia, UAE

Visit S d
Q12019 (0005) Em)
130

Belgium
razil*
anada
hina
enmark*
rance
ermany
CC**

rish Republic

apan*
etherlands
orway
Poland
Portugal*
Romania
pain
weden
witzerland

Belgium |
ndia___|
poland |
Portugal* |
Romania |

C
(%2)
>

200
79
129
69
125
869
581
177
90
638
348
57
374
117
530
141
294
609
179
175
75
653

-22% £124 -28%
-23% £51 -46%
6% £69 23%
-1% £139 62%
1% £123 28%
-15% £54 -32%
-9% £285 -9%
9% £204 -22%
9% £382 6%
25% £79 13%
8% £205 -1%
-18% £175 1%
-21% £38 -37%
-2% £108 -17%
11% £61 5%
12% £116 16%
70% £53 75%
33% £123 19%
3% £216 -4%
21% £70 -23%
15% £97 6%
£121 22%
1% £581 -9%

2019 figures are provisional and will be revised with the next quarterly and annual releases. Please note that base sizes by market at the quarterly level can be small and

spend data in particular should be treated with caution.

15
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North West Europe

North West Europe provides some of our highest levels of visits to the UK. Visits
from France declined throughout all of 2018 and have continued to decline 9% in
Q1 2019. This has been the second consecutive Q1 we have seen a decline from
France.

Visits from Irish Republic were down 8% whilst spend was down 5% in 2018. Q1
2019 has started off positively with visits up 8%.

Belgium: spend was up 1% in 2018 whilst visits were down 3%. Q1 2019 was a
weak start for Belgium with visits down 23%.

In 2018, both visits and spend from Netherlands were down on the 2017 record
year. Q1 2019 has been weak with visits down 2%.

Inbound visits from NW Europe markets (000s),
latest rolling 12 months total

4,500
3,500
3,000
2,500
27000
1,500
1,000 “—————— ——— — France
500 Irish
0 Republic
2 2 9 98 388 338 88 8558 379
S S R I R QIR IR LR K LR
— (32) — ™ — [s2) — [32) — ™ — [s2) — (32) — ™ —
o 2N 2o e e 2N e 2iNe 2iNe JiNe 2N 2N JiNe 2o JiNo e 2o 2Ne]

Source: International Passenger Survey
*2019 figures are provisional and will be revised with the next quarterly and annual releases

% change in visits 2018 v 2017

$ & ¥ 3

-3%

-7% -8% -9%

% change in spend 2018 v 2017

* 35 3 3

+1%

-3% -5% -4%

Latest full year Rolling 12 months
(2018) (Apr 18 — Mar 19%)

Visits
(000s)
1,116
3,693

2,782

1,954

Spend Visits Spend
(£ mill) (000s) (£ mill)
£399 1,056 £357
£1,386 3,603 £1,358
£895 2,830 £881
£716 1,946 £695
16
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Central Europe

Visits from Germany fell 4% in 2018 on the 2017 record. Similarly, spending
was down 4% in 2018 on the record 2017. Q1 2019 visits were up 5%.

Visits from Switzerland decreased 18% in 2018 whilst spend was down

21%. Q1 2019 has seen a positive start with visits up 15%.

% change in visits 2018 v 2017

* 3 3

+5% -4% -18%

Visits from Austria were up 5% in 2018, setting a new record at 322,000.

Spend decreased 21% on the 2017 record. Q1 2019 has started off positively

with visits setting a new record of 66,000.

Inbound visits from Central Europe markets
(000s), latest rolling 12 months total

4,000

3,500

2,500

2,000

1,500

1,000 ——
e S

500

0
- < N N OO MO < < O N © O N~ N~ 00 0o O
S 3 5 89 o 5 89 o 5 o9 o o5 8 8 & 8 o
N N N &N N N NN N NN N NN N N N
I M «H M oG M «H M «=H M «H ™M «HG ™M <« oM
o oo oo 0o oo oo oo oo oo o0

Source: International Passenger Survey

*20109 figures are provisional and will be revised with the next quarterly and annual releases

% change in spend 2018 v 2017

$ ¥ $

-21% -4% -21%

Austria Germany

Latest full year Rolling 12 months
(2018) (Apr 18 — Mar 19%)

Visits Spend Visits Spend
(000s) (£ mill) (000s) (£ mill)

Austria 322 £147 333 £157
Germany 3,262 £1,520 3,307 £1,462

Switzerland 808 £147 831 £466

17
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Southern Europe

Spain reached record levels for both spend and visits in 2018, even % change in visits 2018 v 2017
climbing one place up in the spend ranking to become the 4" most valuable

inbound market. In Q1 2019, there were 3% more visits than in Q1 2018. ‘ f ‘ '
Visits from Italy in 2018 were up 2% YoY, but spend down 7%. Visits in Q1

2019 were down 18% on the record set in 2018. -6% +2% -11% +5%

In 2018, Portugal struggled with both visits and spend down YoY. However,
the first months of 2019 showed signs of recovery with a new Q1 visits
record.

Visits from Greece fell 6% in 2018 vs 2017. With negative results for each ‘ ‘ ‘ ‘t

. S aos i
of the quarters in 2018, spend was also down YoY, -18% in 2018. 18% 79 1% +506

Inbound visits from Southern Europe markets

(000s), latest rolling 12 months total

% change in spend 2018 v 2017

3,000
Latest full year Rolling 12 months
2,500 (2018) (Apr 18 — Mar 19%)
Visits Spend Visits Spend
2,000 (000s) (£ mill) (000s) (£ mill)
1,500 200 £115 190 £126
1,000
Italy 1,808 £784 1,733 £786
—_— Portugal 431 £163 489 £186
Oggaaﬂiﬁﬁﬂﬁiﬁiﬁﬁﬁﬁﬁ::ﬁﬁﬂ
SRRISSSRRILLLER/RIRIILL|RER]RR 2,530 £1,110 2,547 £1,102
M A M d M d M M A MM A M A M d M o
lo2Ne 2N e e e e e e e e e oo e e e e Moo AN of
Source: International Passenger Survey 18

*20109 figures are provisional and will be revised with the next quarterly and annual releases
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Nordics

Denmark saw a 1% increase in visits in 2018 and a 6% increase in % change in visits 2018 v 2017

spend year-on-year (YoY). However, visits decreased in Q1 2019

(-15%). ' '

Despite visits from Norway being 5% down on the year before in 2018, f

spend was 4% up. Q1 2019 saw YoY growth in visits (+11%). +1% -17% -5% 0%

Visits from Sweden was flat in 2018 and spend was slightly down % change in spend 2018 v 2017

compared to 2017. Visits were up 21% YoY in Q1 2019.

Finland, the smallest of these markets, recorded a dip in 2018 for visits

(-17% YoY) and spend (-8% YoY). Visits were 9% up YoY in Q1 2019. f ‘ f ‘
+6% -8% +4% -1%

Inbound visits from Nordic markets (000s), latest
rolling 12 months total

1,000
900 - Latest full year Rolling 12 months
800 a_ /7 7 (2018) (Apr 18 - Mar 19%)

700 Visits Spend Visits Spend
600 (000s) (£ mill) (000s) (£ mill)
500 Denmark 735 £379 714 £354
400
300 Finland 214 £114 218 £111
100 Norway 673 £394 685 £397
O O O O O « "4 N N 0O O & 8 0O 1D © © I~ N~ 0 0o o
SSSESS8SS8ES88S888SE888cE88SR
oo oo0o0o
Source: International Passenger Survey 19

*2019 figures are provisional and will be revised with the next quarterly and annual releases
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Eastern Europe

Visits from Poland grew by 1% in 2018 compared to 2017, and spend by % change in visits 2018 v 2017
15%, not setting new records though. Q1 2019 saw a 12% in visits, compared

to Q1 2018, to a new record of 530,000, % * 2 ¥

Both visits from Romania and spend set new records in 2018, and in Q1

2019 growth in visits continued with an increase on Q1 2018 of 33%. +10% +5% +1% +5% -20%
Visits from Czech Repu_blic grew year-on-year in both 2018 and Q1 2019, % change in spend 2018 v 2017
although spend fell 8% in 2018.

Hungary: visits were up 5% in 2018 and spend up 1%, both setting new

records. Visits continued growing rapidly in Q1 2019. ‘ . ' ‘ ‘
After strong 2017 results, visits from Russia showed large declines in both -8% +1% +15% +60% -18%

2018 and Q1 20109. :
Inbound visits from Eastern Europe markets

(000s), latest rolling 12 months total

2,500
Latest full year Rolling 12 months
2000 (2018) (Apr 18 - Mar 19%)
Visits Spend Visits Spend
1,500 (000s) (£ mill) (000s) (£ mill)
Czech Rep 412 £121 432 £119
1,000
Hungary 437 £138 456 £133
500
e —— Poland 1,817 £453 1,873 £469
0 987 £479 1,060 £498
228323 d0393333882585553583323
SRRISSSRRILLLER/RIRIILL|RER]RR :
R e e e = R = R R = s = I B = o Russia 181 £153 161 £117
oo oo0o0o
Source: International Passenger Survey 20

*2019 figures are provisional and will be revised with the next quarterly and annual releases
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English-speaking long-haul

Despite both visits and spend falling in 2018 vs 2017, the USA overtook % change in visits 2015 v 2016
France to become the largest inbound market in visits terms, and remained

first by value. Q1 2019 visits were up by a modest 1% year-on-year (YoY). ‘ ' ‘ ‘
Visits from Canada in 2018 were up YoY, and spend reached a record £676

million. Q1 2019 visits were down 1% YoY. -8% +2% -2% -1%
Visits from Australia and inbound spend slowed down in 2018 compared to % change in spend 2015 v 2016

a strong 2018. The market remains the 10" largest by inbound visits though.
Q1 2019 also saw a dip in visits (-22%) YoY.

There were 2% fewer visits from New Zealand in 2018 vs 2017, but spend ‘ ' ' ‘

reached a new record with £255 million spentin 2018. 13% +1206 +19% 7%

.. . . f New
Inbound visits from English-speaking long-haul

markets (000s), latest rolling 12 months total

4,500
4.000 Latest full year Rolling 12 months
’ (2018) (Apr 18 - Mar 19%)

3,500 — _—
Visits Spend Visits Spend
3,000 (000s) (£ mill) (000s) (£ mill)
2,500
2.000 Australia 1,003 £1,044 967 £996
1,500
. Canada 850 £676 849 £729
17000 _’/\—_’ —
P N
500 New 216 £255 209 £241
0 Zealand
23833288 0099398333828 85533¢9
SSRIRILJRILIRIK/RILIRIIRKRRIL/|RR 3,877 £3,378 3,885 £3,322
I M d M A M I M A M d M A M A M A M M o
o Je Mol e Ne2Ne2Ne e e e Moo 2Ne 2o 2Ne 2o e e Moo 2o}
Source: International Passenger Survey 21

*2019 figures are provisional and will be revised with the next quarterly and annual releases
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Advanced Asia

Hong Kong: visits and spend continue growing. 2018 reached new % change in visits 2018 v 2017
records for both with 243,000 visits and £385 million spent. Q1 2019 visits

were also up 10% year-on-year (YoY). f ‘ ‘ f

Visits from Japan in 2018 were on par with 2017, whilst spend was up
13%. However, visits were down YoY in Q1 2019. +6% 0% -22% -17% +16%

Singapore saw a dip in both visits and spend in 2018 (-22% and -18% on % change in spend 2018 v 2017
2017 respectively). Visits were recovering in Q1 2019, up 22% YoY.

Similarly, visits from South Korea decreased 17% YoY in 2018 and spend
by 27%. Visits were also down in Q1 2019 YoY. f f ‘ ‘ f
Despite figures being more volatile for Taiwan, both visits and spend in +29%, +13% -18% -27% +30%

2018 were up on the year before, with visits reaching a new record.
.. . Si i
Inbound visits from Advanced Asia markets

(000s), latest rolling 12 months total

Latest full year Rolling 12 months
J\/\/\—\’v\ (2018) (Apr 18 - Mar 19%)

Visits Spend Visits Spend
(000s) (£ mill) (000s) (£ mill)

M/ Hong Kong 243 £385 247 £417

NETE! 247 £282 232 £260
/_\’__\/\//\/\ Singapore 178 £219 186 £211

161 £134 157 £139
O O O O « « N N O M F < IO 1N © O© I~ N~ 0 0 O
O ©0 d d d d 94 94 4 4 4 4 94 d d d d d < <
SSRISEIR/LIRJKLSRLERILKIK/IKLR]ER PR
oo o0oo0oo0o
Source: International Passenger Survey *Sample size less than n=100 22

*2019 figures are provisional and will be revised with the next quarterly and annual releases
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Visits from China increased 3% in 2018 compared to 2017, reaching a new % change in visits 2015 v 2016
record of 391,000 visits. Those visitors spent less than in 2017 though. Visits

increased to record setting levels in Q1 2019, up 1% year-on-year (YoY). f ‘ ‘ ‘

India reached record level of inbound spending in 2018 with £491 million

spent in the UK, up 8% on 2017, whilst visits decreased by 9% on 2017. +16% -9% -8% -1%
0 L

However, Q1 2019 tracked up 25% for visits YoY. % change in spend 2015 v 2016

Both visits and spend from Malaysia were down in 2018 compared to 2017.

Q1 2019 shows signs of recovery though with visits +60% YoY.
Thailand is a smaller inbound market, and visit numbers are more volatile. ‘ f ‘ f
In 2018, visits were about on par with 2017 whilst spend reached a new 5% +8% -35% +35%
record.
Inbound visits from Emerging Asia markets

(000s), latest rolling 12 months total

600
Latest full year Rolling 12 months
500 (2018) (Apr 18 - Mar 19%)

Visits Spend Visits Spend
400 (000s) (£ mill) (000s) (€ mill)
300 391 £657 392 £684
200
511 £491 529 £500
Malaysia 165 £168 177 £173
08832::&&22::&&88::222
SRIJRLIIRRLIK/RLIK/RRLIL/R/|RILR Thailand 93 £147 91 £144
I M I M a4 M A M A M A M A M M d M A M o
lode Jite e Bite e 2o Jie 2o 2o 2l e 2o 2 e 2o 2 2o 2 2o 2 e 2o e}
Source: International Passenger Survey 23

*2019 figures are provisional and will be revised with the next quarterly and annual releases
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The Gulf

Despite a dip in visits in Q3 2018, visits from the UAE increased 5%
in 2018 to a record 392,000 with spend about on par with the record
2017 spending levels. Q1 2019 visits were on par with Q1 2018.

Saudi Arabia visits reached a new record in 2018, but spend halved
compared to an exceptional 2017. Visits were down YoY in Q1 2019.

2018 saw both visits from Kuwait and spend dip. Q1 2019 shows
some signs of recovery with visits up 22% YoY. Both visits and
spend from Qatar reached new record in 2018, and so did visits in
Q1 2019. Smaller markets Bahrain and Oman both saw visits and
spend decrease in 2018.

Inbound visits from Gulf markets (000s), latest
rolling 12 months total

% change in visits 2018 v 2017

v A JB 2 Sk Sk

-21% -15% -3% +37% +3% +5%

% change in spend 2018 v 2017

L A 2B 2 R 4

-13% -31% -21% +19% -51% 0%

Kuwait m Erﬂﬁg

Latest full year Rolling 12 months
(2018) (Apr 18 - Mar 19%)

Visits Spend Visits Spend
(000s) (£ mill) (000s) (£ mill)

Bahrain** 29 £81 32 £75

OE: 105 £273 112 £281

— Oman** 35 £49 39 £53

— 108 £228 115 £231
—_— S ———eeemma

5 5 6O d NN DT T Eb 0O ® oo Saudi Arabia 166 £424 161 £415
SSE888E8E88888888¢8¢8¢8¢8¢8¢

T M A M A M A4 M o4 M A4 MO A MO 4 MO 4 M0 4 M - UAE 392 £616 392 £638
o ooococococo0oco0oo0oo0o0o0co0o0oC000o0oo0o0co0o

Source: International Passenger Survey
*2019 figures are provisional and will be revised with the next quarterly and annual releases

*Sample size less than n=100 24
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Rest of Middle East & Africa

Nigeria: visits in 2018 were down 10% year-on-year (YoY); spend also % change in visits 2018 v 2017
decreased, by 20%. Visits in Q1 2019 continued to decrease YoY.

South Africa: visits struggled in 2018, down 3% YoY, while spending ' ' .
was on par with 2017. Q1 2019 saw visits decline again YoY. f f

Visits from Israel reached a new record of 278,000 visits in 2018, though +1% +5% -10% -3% -23%
spend was 9% down. However, visits in Q1 2019 were down 19% YoY. % change in spend 2018 v 2017

Both visits from Turkey and spend were down YoY in 2018; Q1 2019
saw a new record for visits. Visits from Egypt were stable in 2018, but

spend fell by almost half (-43% YoY). ‘ ‘ ‘ ‘

-43% -9% -20% 0% -8%

Inbound visits from Middle East and Africa

markets (000s), latest rolling 12 months total

Latest full year Rolling 12 months

,\/\/\ (2018) (Apr 18 - Mar 19¥)

Visits Spend Visits Spend

(000s) (£ mill) (000s) (£ mill)

Egypt** 43 £44 42 £54

224 £260 218 £237
O O O O « « N N O M F < IO 1N © O© I~ N~ 0 0 O
S855E8§555c88d588¢88¢8:838¢
oo o0oo0oo0o

Source: International Passenger Survey *Sample size less than n=100 25

*2019 figures are provisional and will be revised with the next quarterly and annual releases
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Latin America

Overall visits from Brazil were down 2% in 2018 compared to 2017, and
spend also declined by 18%. Q1 2019 saw visits up 6% % on Q1 2018, on
top of a strong Q1 2018, setting a new record.

Argentina, a smaller inbound market for the UK, has posted year-on-year
(YoY) declines in each quarter since Q3 2018. As a consequence, Visits in
2018 were down 6% and spend 17% in 2018 on record 2017 levels.
Mexico: visits and spend followed a similar trend: visits in 2018 were down
1%, and inbound spend -20%.

Inbound visits from Latin American markets
(000s), latest rolling 12 months total

% change in visits 2018 v 2017

$ ¥ @

-6% -2% -1%

% change in spend 2018 v 2017

$ ¥ @

-17% -18% -20%

Latest full year Rolling 12 months
(2018) (Apr 18 - Mar 19%)

Visits Spend Visits Spend
(000s) (£ mill) (000s) (£ mill)
Argentina 138 £146 135 £138
Brazil 240 £215 244 £227
8883532223933 838838355383
SRSESSJRLILER/RILERRILKRER]RILR Mexico 153 £81 153 £89
< N S AN N ST AN N TN T N T N T AN Y NS
oooocooccoococoocoocoo0oocoo0coo0oo0oo0o
Source: International Passenger Survey 26

*2019 figures are provisional and will be revised with the next quarterly and annual releases
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Definitions & Learn more

It is possible to find much more detail about all of VisitBritain’s priority markets, including the latest quarterly
data from the International Passenger Survey, by exploring the Insights & Statistics pages of our website.

In addition to being able to manipulate data through a series of visualisations our Market and Trade Profiles
provide a comprehensive summary of each market including trends, attitudes and characteristics.

The data source for all charts and tables is the International Passenger Survey, conducted by the Office for
National Statistics.

Definitions
VFR - Visiting Friends and Relatives

Miscellaneous visits - includes those for short term study, to attend sports events, for personal shopping,
health or religious purposes, accompanying others and many more

Visit - all departing visits from overseas residents (including those who may be UK nationals but live
elsewhere, excluding other nationals who have been in the UK for 12 months or longer)

Spend - the amount visitors report spending in the UK during their stay

27


https://www.visitbritain.org/latest-quarterly-data-uk-overall
http://www.visitbritain.org/insightsandstatistics/markets/index.aspx
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