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Abbey Group
City Gate, 22 Bridge Street Lower, Dublin 8

Tel: +353 1 648 6100
Web: www.abbey.ie 
THE COMPANY

Headquartered in the heart of historic Dublin, the Abbey Group is one of Ireland’s longest established and best known Incoming Tour Operators.  The Group was founded in 1978 when Abbey Ireland was launched. Today, the group consists of Abbey Ireland & UK, Abbey Conference and Events and Moloney & Kelly Ireland & UK with offices in Dublin and Edinburgh.

With overseas representatives in ten key markets, the Abbey Group is an internationally recognised inbound B2B specialist for Group and FIT travel, Conferences and Events. 
The Group has four divisions specialising in specific types of inbound tourism

· Conferences & Events 

· Group Tours 

· Individual & Online Travel 

· Incentive & Luxury leisure travel 

WHY WORK FOR US 
· Progressive Company
· Learning and Training opportunities 

· Active Social Committee and Green Team including free events throughout the year 
· Deloitte Best Managed company for 11 consecutive years 

· Hybrid/blended working option available

· Contribution towards pension/health plan

· Employee Assistance Programme 
TITLE OF VACANCY:  
E-commerce Sales Manager
Background: The main objective of the Ecommerce Sales Manager role is to drive and facilitate the growth of the Abbey Group specialist product creation and distribution via new and existing optimised digital platforms. The Ecommerce Sales Manager will become simultaneously, the key client facing as well as product development function of the online team taking ownership of vetting, on-boarding and managing new/existing client registrations, circulating all key client information , updates, newsletters and notifications relating to online platforms and technology changes, maintaining close and regular communications with target clients to drive increased utilisation of our technological capacity, ensuring sufficient inventory to meet clients demand, driving the development and loading of key products/packages as required by clients and finally training and consulting both internal and external users on best practices and the range of possibilities that exist via our fast evolving Digital platforms. This is a senior group function to drive growth in ecommerce utilisation cross all of the Abbey Group businesses.
CORE DUTIES INCLUDE:
· Client Management – Main point of contact for clients with online booking capabilities, looking to either establish or grow the level of business transacted with the Abbey Group via any digital platform.

· Assessment and review of any new clients looking to register and connect to our platforms.

· On-boarding and training of new clients on the range and accessibility of products available via online platforms

· Maintenance of regular client communication to understand the evolving needs and requirements of the client’s business.

· Driving growth in technology utilisation and client conversions via collating feedback on client usage of our platforms and delivering optimisation solutions.

· Reviewing, assessing and implementing SLA contracts and agreements

· Product Management – Ensuring the creation and preparation of a full targeted inventory list specifically designed for online distribution.

· Managing product life-cycles to ensure all sellable products are available to book by target launch dates.

· Growth of product inventory to capture new opportunities.

· Creation of targeted products to satisfy specific client requirements.

· Online Platforms – Improvement and maintenance of online platforms to ensure high quality service delivery levels which continue to exceed customer expectations.

· Listing and updating targeted product content on websites

· User-driven development of customer-friendly journeys

· Responding to client queries on product or platform issues within agreed SLAs.

· Training & Advisory – Responsible for driving internal/external training via creation of targeted documentation, face to face training sessions and webinars providing information on products as well as upskilling on best practices when using relevant digital platforms.

· User Growth - Responsible for driving increased online usage and engagement for all our digital platforms across both internal and external stakeholders. The successful candidate will be working towards specific KPI targets to migrate business transacted ‘offline’, onto one of our digital platforms, particularly for single service clients.

· Channel Growth – Responsible for driving the growth of new online distribution platforms that fit with the strategy and objectives of the wider team and business.

· Content Quality – Responsible for gatekeeping the delivery and quality of content available via our digital platforms in order to meet client expectations and also ensure there is sufficient content available to convert sales.

· Marketing & Promotion – Running internal and external promotional campaigns to increase exposure to new products, new tools or special offers etc.

· Managing regular online highlights, promotions and rankings reviews

· Partnerships – Driving the creation and management of strategic online partnerships to help deliver the objectives of the online team.

REQUIREMENTS:      
Essential

· Sales & client management experience.

· Experience working with travel trade technology systems & digital platforms.

· Strong communication & organisational skills.

· Excellent written and spoken fluency in English.

· Advanced relationship management skills.

· Comprehensive knowledge of specialist tourism products, packages and market sectors. 

· Good knowledge of ecommerce systems especially content management & booking platforms.

· Experience in using, managing or developing online web-based portals.

· Experience in using online marketing tools and methods.

· Good project management skills.

· Higher qualification in marketing, sales, business administration, or any other business/social sciences-related programmes.

· Good commercial awareness and market insight.

· Good quality control and attention to detail.

· Experience working with a CRM system.

· Ability to communicate effectively with a range of different stakeholders.

Preferred

· Experience in a tourism-related field would be an advantage.

· Management experience, specifically in a sales/business development role would be an advantage.

· Proficiency in multiple written/spoken languages in addition to English would be an advantage.

· Access of an extensive list of tourism industry contacts would be an advantage.



Reporting to: Commercial Director
Availability: 
Immediately
Location: London, Dublin or Edinburgh (with remote working options available for the right candidate)
Salary: Negotiable depending on experience
Applications: Please email your CV with cover letter to Vanessa Castles via Vanessa@abbey.ie
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