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PERSON SPECIFICATION

	Post:
	Senior Tourism Manager

	Job Family/
Grade/Level:
	BS5, Grade 8



GLASGOW LIFE IS A COMPETENCY FRAMEWORK EMPLOYER

	Summary of Role


	The Senior Tourism Manager will provide a leadership role in taking forward the delivery of Glasgow’s Tourism and Visitor Plan to 2023 and beyond, collaborating with stakeholders, industry and partners to realise the ambition for the city, as set out in the Plan, to deliver economic benefit and global reputation to the city through tourism and destination management.
This is an outward facing role with responsibility for building strong relationships with sector partners and tourism and hospitality businesses.

There is a requirement to work closely with the Glasgow Life Destination Marketing team, Convention Bureau and Events teams, as well as the wider Glasgow Life team.

The role requires an awareness and understanding of the wider tourism sector, both locally, nationally and internationally, as well as the role of destination management to benefit the citizens and visitors to Glasgow. 

Key Tasks and Responsibilities include:

1.
Provide a leadership, oversight and project management role for the delivery of the Glasgow Tourism and Visitor Plan to 2023 and beyond.

2.
Support partners in the development and delivery of SMART actions that will contribute to and deliver against Tourism and Visitor Plan targets in the short, medium and longer term.
3.
Develop appropriate consumer research, using data and insights to understand Glasgow’s visitors; the drivers for visits and the barriers to inform future marketing campaigns and products fit for Glasgow’s target audiences.

4.         Develop and improve the monitoring, evaluation and reporting of tourism statistics, case studies and news for and with industry and citizens, to ensure tourism is recognised as a key driver of the economy and reputation of Glasgow locally, nationally and internationally. 
5.
Provide regular updates and reporting on the delivery of the action plan and Glasgow Tourism and Visitor Plan to 2023 through identified communication structures, including the Glasgow Tourism Partnership and Glasgow Tourism & Events Group.

6.
Co-ordinate meetings of the Glasgow Tourism Delivery Group and provide support to the Glasgow Tourism Partnership and Glasgow Tourism and Events Group.

7.
Drive innovation in content development by working with stakeholders and partners to identify best practice and partnership opportunities from across the sector that will enhance the visitor experience, drive economic benefit and engage with the citizens of Glasgow. 
8.
Facilitate and lead knowledge exchange and sharing of best practice with industry representatives and any other community of interest through events, seminars, attendance at sector group meetings, the Glasgow Tourism and Visitor Plan website and industry newsletter.
9.
Provide support and advice to Glasgow Life CEO and relevant Heads of Service in relation to the future development and measurement of the strategy. 
10.
Support the activation of the Glasgow City Region Tourism and Visitor Plan through appropriate networks and stakeholders.
11.       Work in partnership with Glasgow Life Destination Marketing and Communications on the promotion of Glasgow as a Tourism and Events destination. 
12.      Lead Glasgow’s Travel Trade strategy, KPIs, sales and marketing activity, working closely with VS, SE, VB and industry. Account manages key Travel Trade operators to understand the needs of the market, as well as promote Glasgow as a high-end Travel Trade destination. 
13.       Deliver income generation to Glasgow Life through building relationships with Members, selling in the benefits of membership and delivering value to industry from Glasgow Life tourism and events activities. 
14.        Lead the development of a destination management sustainability policy and action plan.  
   


	CRITERIA
	ESSENTIAL
	DESIRABLE
	EVIDENCE

	Education, Qualifications 
& Training
	Educated to degree level OR equivalent relevant experience.
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	Skills,  Knowledge & Competencies
	Excellent written and oral communication skills.

Experienced project manager that can work across multiple work areas with the ability to prioritise, plan and deliver complex programmes.

Strong communication, interpersonal and influencing skills.

Experience of working in both public and private sector environments.

Ability to adapt in fast changing environment.

Experience of influencing beyond operating environment in order to deliver outcomes.

Link to networks of business organisations and tourism bodies at a City and National level.
	Research, data, insights and evaluation experience.

Demonstratable ability to contribute to and sustain relationships with a variety of partners and stakeholders.

Experienced public speaker, with destination management/tourism industry knowledge 
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	Other
	Ability to lead and motivate others.

Experience of developing networks to promote information sharing and influence decision making.

Energy, drive and determination.

People focused team player with demonstrable interest in relationship management.

Strong collaborative individual with demonstrable experience of working with external partners to achieve joint outcomes.
	Interest in Music, Heritage, Culture, Food & Drink, Travel, Sustainability 
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