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Programme 
• Trends in sustainable tourism

• Customer demands 

• Green Destinations

• Understand your impacts 

• Build an Climate Action Plan 

• Top Tips

• Q&A
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• Sustainable Tourism                    
Takes account of its current and future economic, 

social and environmental impacts, addressing the 

needs of visitors, the industry, the environment and 

host communities

• Eco-tourism                                
Natural areas - conservation, communities & 

interpretation www.ecotourism.org

• Responsible / Green Tourism                  
Making better places for people to live in and better 

places for people to visit 

• Regenerative Tourism                 
Enables the area or environment to grow or grow 

again – for visitors to have a positive impact on the 

destination, and leave it in a better condition than 

how they found it

Sustainable 
Tourism Trends

Amsterdam - using this doughnut 
principle, tourism can be used to 

generate only positive outcomes to 
the city and leave it in a better 

state than before

Aim - to accelerate 
sustainable consumption and 

production in tourism 
policies and practices to 

address the challenges of 
pollution, biodiversity loss 

and climate change

https://www.oneplanetnetwork.org/programmes/sustainable-tourism
https://www.cbi.eu/market-information/tourism/regenerative-tourism#what-is-regenerative-tourism

http://www.ecotourism.org/
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• Measure
• Decarbonise
• Regenerate
• Collaborate
• Finance

Commit to

• Develop Climate Action Plan

• Share your commitment

• Cut carbon emissions

• Work together

• Advocate for change

Climate Action 
Plans 

www.green-
tourism.com/tourism-

declares
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81% of global travellers say that 
Sustainable Travel is important 

to them
Source: Booking.com Sustainable Travel report 2022

• 30,000 travellers, 32 countries & territories

• 46% say they have stayed in a sustainable 

accommodation over the past year, and 78% 

intend to do so at least once in the coming year

• 59% of travellers say they want to leave the 

places they visit better than when they arrived

• More than 100,000 properties globally are now 

being recognized for their sustainability efforts 

with a Travel Sustainable badge on Booking.com

Customer Demands

33% of global 
travellers have 

chosen to travel off 
peak to avoid 
overcrowding

https://news.booking.com/climate-community-and-choice-bookingcom-reveals-the-trends-
shaping-sustainable-travel-in-2022/
https://www.euromonitor.com/article/top-three-travel-trends-for-2023
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73.8% of travel executives saw 
increased interest in sustainability 

from their customers in 2022
Source: Euromonitor’s Voice of the Industry: Travel Survey 2022

• 57.3% said customers will pay more for sustainable 

products and services, such as using renewables, carbon 

offsetting, paying a fair wage or sourcing local food and 

drink

• Embracing net zero emissions targets is the next stage of 

sustainable tourism with OTAs like Google, Skyscanner 

and Trip.com, all adopting greater transparency 

regarding carbon at the time of booking

• The movement to decarbonise and embrace a just 

transition is growing ever stronger in 2023

Customer Demands
Two thirds of 

consumers globally 
saying that they 
want to have a 
positive impact 

through their daily 
lives

https://go.euromonitor.com/white-paper-EC-2022-Top-10-Global-Consumer-Trends.html
https://www.euromonitor.com/article/top-three-travel-trends-for-2023
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Destinations

• Global Destination Sustainability Movement

• EarthCheck / Green Destinations (GSTC)

• Green Tourism Destinations
• Aligned to Destination strategy

• Webinars / Business support 

• Marketing assets

• Funded Memberships

• Destination specific criteria / branding

• Advice on strategy / accreditation / standards
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Who we work with

• Booking Agents

• Venue Booking Agents

• DMO’s and DMC’s

• National Organisations

• Government Bodies

• Destinations / Protected Areas
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Green South Downs

• Sustainability Certification Programme for 

South Downs

• Reflects strategy, targets of the National Park

• Nature Recovery / Climate Change / Accessibility 

• Partnership Management Plan & targets

• Consultations / Pilot with 20 local businesses 

• Criteria developed

• Branded to reflect South Downs National Park identity

• Aligned to Green Tourism certification

• Launching May 2023
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• UK & Ireland’s leading tourism 

Sustainability Certification 

• Established 1997

• 3,000+ / 25 Countries

• All types / sectors

• Hotels, Guest Houses, Self-Catering, 

Hostels, Visitor Attractions, Tours, 

Event Venues, Activity Providers, 

Restaurants, Pubs etc

Green Tourism
CARING FOR 

PEOPLE, PLACES, 
AND OUR PLANET

25+ 
YEAR’S 

EXPERIENCE OF 
BEST PRACTICE IN 
SUSTAINABILITY

AFFORDABLE FEES FOR 
BUSINESSES:

£150 - £650 + VAT 
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Green Tourism 
Criteria

• 3 Pillars

• People

• Places

• Planet

• 15 Goals 

• 50-70 Criteria

• Aligned to the UN SDG’s

• The Green Meetings Standard 



GREEN TOURISM  / PEOPLE, PLACES, PLANET  / GREEN-TOURISM.COM

Utilities & Consumables

• What do you buy / spend money on?

• What do you waste / use inefficiently?

• What do you throw away? (Have you 

looked in your bins recently?)

• Can you easily reduce any of these?

• Energy

• Water

• Chemicals

• Food & Drink

• Single use items

• Office consumables

Baseline Review

Turning off one PC 
monitor that’s 

normally left on saves 
1kg of CO2 a year

Lighting an average small 
office overnight wastes 
enough energy to heat 
water for 1,000 cups of 

coffee
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Community, Accessibility & 

Biodiversity

• Do you support local community?

• Do you support local / international 

charities?

• Do you support local craftspeople?

• Have you got an accessibility guide?

• Do you encourage / sponsor wildlife?

• Do you help with increasing biodiversity?

• Can you easily do any of these?

Baseline Review

www.accessibilityguides.org

https://ukpoms.org.uk/

https://butterfly-
conservation.org/
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Step-by-Step Guide

• Identify your carbon emissions

• Measure your emissions

• Reduce your emissions

• Adapt to Climate Change

• Nature-Based Solutions

• Communicating on Climate Action

Climate Action Workbook

• Excel file downloads

• Carbon Calculator

Climate Action 
Plan 

https://www.visitscotland.org/supporting-your-business/responsible-tourism/climate-action-plan
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• Government support websites

• Publications / articles

• Training / webinars

• Newsletters, Intranet, Noticeboards

• Get everyone involved

• Green Meetings

• Green Champions 

• Set up a Green Team 

• Ask for suggestions / ideas 

1 - Awareness www.carbontrust.com/

www.energysavingtrust
.org.uk/business/

www.gov.uk/guidance/
energy-technology-list

www.gov.uk/
business-
finance-
support
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• Meaningful to your business

• Easy to understand by you, your team, your 

customers and others

• Succinct and to the point – ideally no more 

than A4 sheet

• A commitment to legal compliance, continual 

improvement in all aspects of sustainability

• Goals, targets, achievements can be in policy 

or explained separately

• Signed and dated by senior management / 

owners

2 - Green Policy 

Meaningful to 
YOUR 

Business
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• Meaningful and relevant to your customers

• Easy to understand with clear information / 

guidance

• Include local information / facilities 

• Tell them how they can get involved / help

• Encourage them to do green things when 

they go home

• Encouraging and influential – Not worthy & 

dictatorial

• Tell them why it is important to the 

destination

• Tell them why it is important to YOU

3 - Visitor Charter

Influence 
don’t 

Dictate

Make it engaging, 
informative and not 

worthy!
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Show them you Care

• Supporting local community

• Caring for your team / guests

• Buying local

• Conservation of cultural heritage

• Increasing biodiversity

• Reducing carbon & waste

• Saving water, avoiding chemicals

Be honest & transparent - Don’t 

Greenwash 

• Provide evidence & information 

• We are all on a green journey just tell 

them how far you have got..

4 - Green Story

www.green-
tourism.com/blog

#tellyourgreenstory

Tell Your 
Green Story
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Green Days / Events
• World Environment Day (5 June)
• World Oceans Day (8 June)
• Organic September (1-30 Sept)

Green Active Travel
• National Walking Month (1-31 May)

• World Car Free Day (22 Sept)

• Cycle to Work Day (4 Aug)

Social Justice/Community
• World Fairtrade Day (14 May)

Waste/Single Use Plastic
• Stop Food Waste Day (27 April)

• Plastic Free July (1-31 July)

5 - Campaigns

https://www.awarenessdays.com/
https://www.earthday.org/wp-content/uploads/2023/03/ED23-Action-Toolkit.pdf
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Thank you for your time – any Questions?

Please get in touch

01738 632162 / andrea@green-tourism.com
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