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Sustgina ble
Tourism Trends

* Sustainable Tourism
Takes account of its current and future economic,
social and environmental impacts, addressing the
needs of visitors, the industry, the environment and
host communities

Aim - to accelerate
sustainable consumption and
production in tourism

SIS ANABPE TOUM policies and practices to
PROGRAMME.* - ..

address the challenges of
pollution, biodiversity loss
and climate change

* Eco-tourism
Natural areas - conservation, communities &

interpretation www.ecotourism.org o . Amsterdam - using this doughnut
§ principle, tourism can be used to
generate only positive outcomes to
the city and leave it in a better
state than before

* Responsible / Green Tourism
Making better places for people to live in and better ]
places for people to visit . =

) o
s
a/y, ™

¥ Jus tand cw\°‘3\c

° Regenerative Tourism
Enables the area or environment to grow or grow
again — for visitors to have a positive impact on the

destination, and leave it in a better condition than https://www.oneplanetnetwork.org/programmes/sustainable-tourism
how they found it https://www.cbi.eu/market-information/tourism/regenerative-tourism#twhat-is-regenerative-tourism
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http://www.ecotourism.org/
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ANDREW
Climate Action| & A
MUSEUM TOURISM DECLARES Gfeenﬂ

CLIMATE EMERGENCY Tourism

Pla ns Measure

We Declare a Climate Emergency D b .
We've signed up to Tourism Declares, an initiative that supports tourism businesses,
organisations and individuals in declaring a climate emergency and taking purposeful action Reg e n e ra te

-
Com m It to to reduce their carbon emissions as per the advice from The Intergovernmental Panel on

Climate Change (IPCC) to cut global carbon emissions to 55% below 2017 levels by 2030, COI Ia bo ra te
o Develop CI i mate Actlon Pla n Like all signatories, we have committed to the following five actions: Fi n a nce

1. Develop a ‘Climate Emergency Plan’ within the next 12 months, which sets out our

® S h a re you r Com m |tment intentions to reduce carbon emissions over the next decade.
2. Share an initial public declaration of our ‘Climate Emergency Plan’, and update on

» Cut carbon emissions progress each year.

3. Accept current IPCC advice stating the need to cut global carbon emissions to 55%
below 2017 levels by 2030 in order to keep the planet within 1.5 degrees of warming.

o WO rk tog eth e r We'll ensure our ‘Climate Emergency Plan’ represents actions designed to achieve

this as a minimum, through delivering transparent, measurable and increasing
reductions in the total carbon emissions per customer arising from our operations

® Advocate for Cha nge and the travel services sold by us.

4. Encourage our suppliers and partners to make the same declaration; sharing best
practice amongst peers; and actively participate in the Tourism Declares community. wWWW g reen_
n

5. Advocate for change. We recognise the need for system change across the industry to tou rism com /tou rism >
]

accelerate a just transition towards carbon-free tourism.
declares

Signed:

Kirke Kook

Andrew Carnegie Birthplace Museum (Curator/Manager)
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BOOking.Com | Sustainable Travel Report 2022

Customer Demands

of global travelers intend to stay in a sustainable property at

.
m 7 8% W leastonce in the coming year

agas®
81% of global travellers say that s’ 33% of global
Susta i na ble Travel is i m po Ita nt !46.“- of global trav§|ers have stayed in a sustainable tl‘ave"erS have
to th em %'.. :‘::;:\\load;:non at least once over the past year and the chosen tO tl‘avel off
M-’ -

Source: Booking.com Sustainable Travel report 2022 peak to av?'d
41% 33% 31% overcrowding

wanted to help wanted to have a believed sustainable

reduce theirimpact  more locally relevant = properties treat the

on the environment experience community better

* 30,000 travellers, 32 countries & territories

* 46% say they have stayed in a sustainable
accommodation over the past year, and 78% @) @@ @

intend to do so at least once in the coming year g -
66% |59% |27% |25«

¢ 590/0 Of trave"ers Say they Want tO Ieave the want to have want to leave the actively familiarize would be willing
. . authentic laces they visit themselves with to pay more for
p|aceS they V|S|t bettel‘ than When they arrlved experiences that Eetter thar\{when the local cultural travelyectwi!ies to “It's increasingly evidentthat
oersresrane | eyeried | s | emrsverie | oo fiandly sustainable and
* More than 100,000 properties globally are now destinationin | Iocal communities responsible travel is much
. . . . . advance of their more than a trend.
being recognized for their sustainability efforts e It must become the

with a Travel Sustainable badge on Booking.com T

https://news.booking.com/climate-community-and-choice-bookingcom-reveals-the-trends-
shaping-sustainable-travel-in-2022/
https://www.euromonitor.com/article/top-three-travel-trends-for-2023
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m EUROMONITOR
INTERNATIONAL

Customer Demands

i SN CLIMATE o thirde of
73.8% of travel executives saw ¥ § _ CHANGERS wo thirds o
. - - . _ye n NS consumers globally
increased interest in sustainability — L) NN A ovmonwors saying that they

from their customers in 2022 L want to have a

Source: Euromonitor’s Voice of the Industry: Travel Survey 2022 positive i“]PaCF
through their daily

lives

* 57.3% said customers will pay more for sustainable
products and services, such as using renewables, carbon

offsetting, paying a fair wage or sourcing local food and Travel Companies' Enagement with Sustainability 2022
% of respondents
drink

* Embracing net zero emissions targets is the next stage of
sustainable tourism with OTAs like Google, Skyscanner

and Trip.com, all adopting greater transparency

regarding carbon at the time of bOOking Engage with the UN Sustainable Development Goals
* The movement to decarbonise and embrace a jUSt Customers showing more interest in sustainability
transition is growing ever stronger in 2023 0 10 20 30 40 >0 60 70 80 90 100

https://go.euromonitor.com/white-paper-EC-2022-Top-10-Global-Consumer-Trends.html
https://www.euromonitor.com/article/top-three-travel-trends-for-2023
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GDS-Index 2022
Top30
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Who we work with

Booking Agents

- Venue Booking Agents

DMO’s and DMC's

National Organisations

- Government Bodies

Destinations / Protected Areas

£y Expedia
UCH  Mid

UKHOSPITALITY meetings industry association

| _
M == UKINBOUND

THE W2ICE OF INBOUND TOURISM

i @

VisitBritain' VisitEngland

VisitWest Bsit.

Y. oVisit "
& Scotland

‘M
South Downs
National Park Authority

Plymouth

Britain's Ocean City

- VisitAberdeenshire
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Green South Downs T e

Partnership
Management Plan
2020-2025

* Sustainability Certification Programme for
South Downs

* Reflects strategy, targets of the National Park

* Nature Recovery / Climate Change / Accessibility

*  Partnership Management Plan & targets
* Consultations / Pilot with 20 local businesses

* Criteria developed

*  Branded to reflect South Downs National Park identity SUSTAINABILITY

CERTIFICATION

* Aligned to Green Tourism certification

GREEN SOUTH DOWNS
SUSTAINABILITY
CERTIFICATION
CRITERIA

* Launching May 2023

BRONZE SILVER GOLD
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Green Tourism

UK & Ireland’s leading tourism . 7 Green ﬂ PE((:)?’IIQ_{ENgLI:.\%I}Es
Sustainability Certification = TOU rism AND OUii PL ANE'i'

Established 1997
3,000+ / 25 Countries

All types / sectors
Hotels, Guest Houses, Self-Catering,

Hostels, Visitor Attractions, Tours, 2 5 +
Event Venues, Activity Providers, ‘
Restaurants, Pubs etc | > YEAR'S

EXPERIENCE OF
BEST PRACTICE IN
- SUSTAINABILITY

Tourism Tourism
COLD SILVER BRONZE

™

N X
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Gr_een_ Tourism 3
Criteria
§ COMMUNICATION ~ AWARENESS COMMUNITY HEALTH & EQUALITY,
* 3 Pillars Q WL Oy
- People o
- Places
- Planet g
| Yo
- 15 Goals g
* 50-70 Criteria § T —— TRAVEL FOODSDRINK  BIODIVERSITY
* Aligned to the UN SDG's
° The Green Meetings Standard 3 —
S Y Y Y
Green .
Meetings P o == e s emm
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Baseline Review

Utilities & Consumables

e What do you buy / spend money on?

» What do you waste / use inefficiently?

» What do you throw away? (Have you
looked in your bins recently?)

» Can you easily reduce any of these?

Energy

Water

Chemicals

Food & Drink
Single use items
Office consumables

Lighting an average small
office overnight wastes
enough energy to heat
water for 1,000 cups of

coffee

Turning off one PC
monitor that's
normally left on saves
1kg of CO2 a year

GREEN TOURISM [/ PEOPLE, PLACES, PLANET / GREEN-TOURISM.COM



Baseline Review

Community, Accessibility &
Biodiversity

» Do you support local community?

» Do you support local / international
charities?

» Do you support local craftspeople?

» Have you got an accessibility guide?

» Do you encourage / sponsor wildlife?

» Do you help with increasing biodiversity?

» Can you easily do any of these?

VisitEngland ® & S&and | Alba’

Accessibility Guides
T official 312 to create anc oublish your gu de

www.accessibilityguides.org

https://ukpoms.org.uk/

https:/ /butterfly-
conservation.org/
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Climate Action
Plan

Step-by-Step Guide
* Identify your carbon emissions
* Measure your emissions
*  Reduce your emissions
* Adapt to Climate Change
* Nature-Based Solutions

* Communicating on Climate Action

Climate Action Workbook

*  Excel file downloads

* Carbon Calculator

¥ isi .
& Scotland | Alba

$ sbiand | Alba Supparting your besiness - | Researh 34 Aeiphts - | Fuents - | News ot us -

Step 1: Identifying your carbon
emissions

. Step 2: Measuring your business'
carbon emission:

Acdiice on how to identity your
tips an hews 10 Bost st wpactis

Gminrsad Kead More >

Step 4: Adapting to climate change
WIS i climate adaptalioei? uice o6 how yees can adapt

change 2 sk

asscsamane.

3 minresd Kead Mare >

Step 5: Supporting nature-based
solutions to climate change

Step 6: Communicating &
®  collaborating on climate action

Your journey to net zero
A step-by-step process lof you w(feale
:nhdntnanage your own Climate Action 5
Hotels
How to measure your ca rbon emissions
Greenhouse Gases

Co:::: :,Ti:hseiu" Calculate_CO;.
reporting period footprint

Work to reduce Set CO,. Report CO..

emissions Reduction Targets emissions total

7 minraad Kesd More >

SCOPE 1 3
SCOPE 2 S . _— Define your
ey o~ L Lentily SR sio boundaries and

SoUces reporting period

¥4
Boller Food & Other
@§ Consumables
st

Purchased Cooking Gas Capital Goods

and services

/ B \N= 88

https://www.visitscotland.org/supporting-your-business/responsible-tourism/climate-action-plan
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1 - Awareness = e s v carbontrust.com)

EVENT

Route to Net Zero . 2 Www.energysa_vmglrust
global event series D = .org.uk/ business/

‘Wed, 20 Oct 2021 - Wed, 8 Dec 2021

* Government support websites

—_—

* Publications / articles ¥ e T www.gov.uk/guidance/
A= energy-technology-list

* Training / webinars

* Newsletters, Intranet, Noticeboards

* Get everyone involved

* Green Meetings

* Green Champions

* Set up a Green Team w‘ﬂ‘;&‘;‘;ﬁk/
* Ask for suggestions / ideas : , | y finance-

support

Kilowatt hours
innNN g - ~ oer v

Energy Efficiency Grant: go green and you could cut
your bills by half
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2 | G ree n POI IC FOR OUR TEAM FOR OUR
g o S e HOTELS

Meaningful to
bl , YOUR
* Easy to understand by you, your team, your 10DAY ‘ Business

BEITER
customers and others
Hstomer ; TOMORROW

* Meaningful to your business (}()()| ¥

* Succinct and to the point — ideally no more
than A4 sheet

* A commitment to legal compliance, continual
improvement in all aspects of sustainability

] \ P 3 YO ' 9 PP Lorge solar Project
" R § 30 - ol b4

5 ity Combatting EHg1: 1 ¢
- i i it ‘ NS e y () ‘ s'z‘.‘..l,.l";'
* Goals, targets, achievements can be in policy m Climate Change § 3

TR ke SR > s

or expla | ned se pa rately P “ Blenheim's Greatest Battle in 300 Year‘s. G

A 0 fanicd Estone we are uniquaty poskonad to taks
IS 2cton I protecting fuure goncraticos, Wie bol

As a part of our five-year pledge to become greener and combat climate change, over the past 12
months we have produced enough renewable energy to power 274 houses for a year. On top of this,
we have also been able to accomplish the below as a part of our green journey.

* Signed and dated by senior management /
owners

S

¥ 2017, wa made a five-year pledge o become & net genarator of green enargy, Wie are working towards tis through significant
anergy 5avings by converting 1o electric cars, LED Iighting and nsuiating roo%s across the Estate, We have aiso focused efforts on
groen rancwable energy projects including bivenass, sofar and hydero power.

We are making a new climate pledge.

GREEN TOURISM [/ PEOPLE, PLACES, PLANET / GREEN-TOURISM.COM



WHEN | EXPLORE

3 - Visitor Charter | SCOTLAND

e

| promise to care for Scotland'’s nature. | will...

° i & Not disturb the incredible wildlife that has roamed this epic land for centuries. -
Meaningful and relevant to your customers B‘;J% - . engaging,

™ Be considerate to farmland and livestock.
* Easy to understand with clear information / = K ket
. ake my litter home with me.
g ul d a nce M  Take only photos and leave only footprints.
& Observe the Scottish Outdoor Access Code.
¢ InCIUde Iocal information / faCiIities | promise to care for Scotland's communities. | will...
Slow down, and savour every moment of what there is to see, do and learn.
° Tel I the m hOW they Ca n g et i nvolved / h el p bJ Shop local to enjoy the best products and support Scottish makers and businesses.

Respect the locals and their resources.
Failte (embrace) and respect the Gaelic language.

Sample the delicious, seasonal foods available all across Scotland.

* Encourage them to do green things when | x
they go home

Seek out and respect the rich and diverse cultures that are found throughout
Scotland.

Avoid crowded places and come back when it’s less busy.
Take care when exploring the great outdoors, and bring/wear the right equipment.

* Encouraging and influential — Not worthy &
dictatorial

Check ahead to see if there is access or parking.

Park my vehicle safely and responsibly.

Follow physical distancing guidance and wear my mask as required. Inﬂ uence

g s | promise to care for Scotland and the world's tomorrow. | will... r
* Tell them why it is important to the v o s, don't
Leave the car when | can and walk, cycle, paddle or use public transport instead. -
d esti n ati O n Hire an electric vehicle where possible and take advantage of the many charge Dldate

points that are now available across Scotland.

R RRAR RRRARRQRA

S
(Hte

Check the green credentials of all of the businesses | use to travel, stay and explore.
Enjoy the pure waters that run from the tap, not single-use bottles.

RRR RE®

* Tell them why it is important to YOU

Switch off the lights and look up at the stars.

Thank you for promising to keep Scotland special by exploring this incredible country responsibly.

#RespectProtectEnjoy VISITSCOTLAND.COM/ENJOY
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4 - Green Story

Show them you Care

* Supporting local community

* Caring for your team / guests

* Buying local

* Conservation of cultural heritage
* Increasing biodiversity

* Reducing carbon & waste

* Saving water, avoiding chemicals

Be honest & transparent - Don’t
Greenwash

*  Provide evidence & information

* We are all on a green journey just tell
them how far you have got..

Our Green Story:JP
Orkney

Tell Your
Green Story

Our Green Story:
University of Leeds
Residential Services

Our Green Story: The
Wellbeing Farm d >,
&
> i & o o ‘ Our Green Story:
¥ e ’ 54 Create Centre Bristol
Our Green Story: Ye = s
Olde England Tours g IR
m Our Green Story: i
Kirkennan Estate
- - Holiday Cottages
B g : -
. 2T =
& | o .
A RS 3 . Our Green Story:
{ Griffin Narrow Boat
Holidays www.green-
— tourism.com/blog
Our Green Story: Black
Isle Permaculture &
Arts #tellyourgreenstor
m Our Green Story: - y g y
Nithbank Country -
Estate -
Our Green Story: The
m Torridon
e
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5 - Campaigns

Green Days / Events
* World Environment Day (5 June)
* World Oceans Day (8 June)
* Organic September (1-30 Sept)

Green Active Travel

* National Walking Month (1-31 May)
* World Car Free Day (22 Sept)

* Cycle to Work Day (4 Aug)

Social Justice/Community
* World Fairtrade Day (14 May)

Waste/Single Use Plastic
* Stop Food Waste Day (27 April)
* Plastic Free July (1-31 July)

September 16 - September 25

Great British Beach Clean 2023

United Kingdom
The Great British Beach Clean is a week-long citizen science event, where hundreds of beach
cleans take place up and down the

September 19 - September 25

Recycle Week 2023 s : : : ‘QE DUCE
United Kingdom @) { RE USE
ST RECYCLE

https://www.awarenessdays.com/
https://www.earthday.org/wp-content/uploads/2023/03/ED23-Action-Toolkit.pdf
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Thank you for your time — any Questions?

Tourism

01738 632162 / andrea@green-tourism.com
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