
Screen Tourism
Keep your eye on the prize



So you try to find it

Screen tourism is all about getting a fix!

And then just 
like that they 

disapear! 

You make a new friend/ 
you fall in love.... 

V is itorV iewer



The current climate

FUELLED by the 
Pandemic

STALLED by the 
Pandemic

-The Pandemic Effect



Content demand rocketed...

FUELLED by the 
Pandemic

6.27 bn
2022

Bridgerton
Downton

All C reatures
E ndeavour

Grantc hester
P eaky B linders

The C rown
Outlander
S anditon

S ex E duc ation
Happy V alley
Yellowstone
S quid Games

Last of  US
S tranger Things

H E T
V

...The P andemic  has  
put sc reen tourism

into overdrive



E xpedia are now telling us that 
6 6 % of global travellers  have 

considered and 39 % have booked 
a tr ip due to f ilm or TV

c onsidered bookedinf luenc ed before after

The Screen Tourism landscape has changed
With more content comes more opportunities

In 20 15 research was  
telling us  that 1 in 5 people 

vis iting B ritain were 
inf luenced by f ilm or TV

And N etf lix subscribers  are 2.4 
times  more likely  to put a 

destination top of  their  travel lis t  
after  seeing it  in a show.





Why  



Is Ted Lasso saving 
Richmond?

Has Reynolds put 
Wrexham on the map?



Brace yourself for 
Bridgerton!

Series 2 is the most popular English 
Netf lix show to date with 6 27million 
hours  v iews (series  1 is  the 2nd).



Keep one eye on the streamers...



C ontent is  k ing...

A N etf lix subscribers  are 2.4 
times  more likely  to put a 

destination top of  their  travel 
lis t  after  seeing it  in a show.

Netflix subscribers 2023 = 251.15 million subscribers  

• Their strength is built on original content  
• 2020 -2023  Netflix invested £4.8 bn UK film & TV
• The UK is their second largest content producer

To stay ahead they are c onstantly morphing...



HBO has a new game plan...  MAX

To inc rease their Market Share they need a little MagicGlobal share 5.4% 

US share 14% 

10 year commitment



The Masters of Partnership
c ontent c ommission/ target audienc e

BBC/ ITV/ C5



How and when to get involved?  
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